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Mobile Payment App Usage

This report analyzes
market competition in
the mobile payment
industry, focusing on
business strategies of
payment platform
developers including
Apple Pay, Android Pay,
PayPal, and other
emerging solution
providers. The report also
examines external factors
that will shape the
market adoption
trajectory, including
merchants’ adoption of
EMV standards, e-
commerce growth, and
the impact of payment
network providers’
business strategies. The
report concludes with
five-year forecasts of U.S.
mobile payment users
and the value of
transactions completed
through mobile
payments.
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“Mobile payment adoption requires merchant and consumer adoption, but it is
difficult to increase one without a preexisting increase in the other. Players have
difficulty providing benefits both to merchants and to consumers,” said Chris
Tweedt, Research Analyst.
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List of Companies

Amazon
American Express
Android Pay
Apple

Apple Pay
AT&T

Bell ID

Best Buy
Capital One
Chase

Chase Pay
CurrentC
Discover
Dunkin’ Donuts
Dwolla

EMV Migration Forum
Facebook
Gemalto
Google

Google Wallet
LevelUp

LG

Line
MasterCard

MasterPass
MCX
Mobeam
Oberthur
Paydiant
PayPal

Rite Aid
Samsung
Samsung Pay
SoftCard
Sprint
Square
Starbucks
TabbedOut
Target
Thanx
T-Mobile
Venmo
VenMo
Verizon
Visa

Visa Checkout
Walmart
WeChat
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